Master Program in Corporate Communication (60 ECTS)

Semester 1 Semester 2
Block 1 Block 2 Block 3 Block 1 Block 2 Block 3
Specialization seminar: Research Elective 1 (6 ECTS) Thesis Phase lll: Data Gathering
Strategic Communication Methods and Writing the Thesis (18 ECTS)
(12 ECTS) Tailored to
the Thesis
Specialization seminar: (6 ECTS) Elective 2 (6 ECTS)

Organisations, Media and Society
(12 ECTS)

Thesis Phase |I: Thesis preparation groups

Thesis Phase Il:
Extended research
proposal




	Master Program in Corporate Communication (60 ECTS)

